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The new brand presents an  
Outreach opportunity.

Spanish Logo
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We already know……

• Unemployment is at 12.6% in California

• Many eligible individuals avoid enrolling in CalFresh

• Some low income children and many elders are 
hungry when nutritious food is an application away

• CDSS offices are at or near capacity

• Once individuals are enrolled they may remain 
eligible but drop out 
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CalFresh is important to better 
health for millions of 

Californians.
CalFresh -- Program Participation
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Children make up the majority 
of CalFresh participants.

• In FFY09, ~60 percent of California 

participants were children.

– ~20 percent preschoolers

– ~40 percent school-aged children

• Slightly over 70 percent of CalFresh 

households included children in FFY09.
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The CalFresh Program is 
important to California’s 

economy.

• Every $5 of federal food stamp benefits 

results in $9 of new local economic 

activity.
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Benefits to low-income 
Californians

• Stretch Food Dollars during this 
difficult economic period.  

• May help children stay healthy and do 
well in school

• May help reduce obesity

• May help adults stay healthy and able. 
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Important

• People currently 

on Food Stamps 

do not need to 

reapply.

– They are 

automatically enrolled  

in CalFresh. 

– They continue 

receiving benefits on 

their EBT cards for as 

long as they qualify.
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In place now!

• California Department of Social Services has 
begun to:

– accept online applications 

– waive face-to-face interviews for some 
applicants

– operate customer call centers

– expand modified categorical eligibility to 
focus on income not assets
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In place now!

• California Department of Social Services has begun 
to:

– facilitate inter county transfers without interrupted 
services

– support the move toward six month reporting 

– automatically enroll children for school meal 
programs

– Encourage restaurant meals program option for 
some counties
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Electronic Benefit Transfer Card

“Food Stamp Program” used to 

carry the “welfare” stigma.

Nutrition assistance not provided 

using stamps since 2001. 
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The new name captures the 
essentials for a successful food 

assistance program.

• Accessibility

• Simplicity

• Freshness

• Empowerment
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CalFresh Outreach 
opportunity….

• No longer a welfare 

program

• Supports financially 

challenged Californians

• Need is so prevalent 

now that by the end of 

the recession stigma 

might be greatly 

reduced

• 60,000 New 

CalFresh 

households by 

the end of FFY 

2013
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CalFresh Outreach.
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CalFresh Outreach
2011 & 2012

• Growth to 58 counties-currently in 48
– Missing counties:

Alpine

Del Norte

El Dorado

Inyo

Lassen

Mariposa

Mono

Nevada

Placer

Tuolumne
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Outreach partners……..

• Expand community partnerships to 

promote CalFresh.

• Educate clients, partners, stakeholders 

about CalFresh.

• Help clients fill out application (hard copy 

or online).

• Help clients estimate CalFresh benefits.

• Partner with county CalFresh 

administrators to streamline access.
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CalFresh Outreach contractors

• 7 Prime Contractors

California Association of Food Banks, 

36 subcontractors 

and

11 sub hub 
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CalFresh Outreach contractors

• 7 Prime Contractors

Central Valley Health Network, - CLINICS

- 9 subcontractors and 11 sub hub 

contractors
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CalFresh Outreach contractors

• 7 Prime Contractors

CSU Chico Research Foundation, 

Community Network

- 11 subcontractors 
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CalFresh Outreach contractors

• 7 Prime Contractors

Churches

Catholic 

Charities 

of California, 

- 13 subcontractors
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CalFresh Outreach contractors

• 7 Prime 

Contractors

United

Farm 

Workers

Foundation, 
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CalFresh Outreach contractors

• 7 Prime Contractors

Clinica Sierra Vista
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CalFresh Outreach contractors

• 7 Prime Contractors

Info Line San Diego dba San Diego 211

-19 subcontractors
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CalFresh Outreach contractors

• 88 Subcontractors

– 22 Sub Hub 
contractors 

• 117 contracted agency 
participate in outreach 

For FFY 2011 CalFresh
Outreach expects to  
bring 30,000 new 
households to CalFresh
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Rolling out CalFresh statewide

• Media partnership with Clear Channel, 

Radio Bilingüe

• Outdoor advertising

• New brochures

• Tool Kit for CalFresh Outreach Partners

• Partnership with California Dept. of Aging

• Partnership with Senior Legal Hotline
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Timeline 
Rolling out CalFresh statewide

• October 2010 launch in Long Beach

• October 2010 new Outreach contracts awarded

• November 2010 Training for new contractors

• November 2010 Media  contract awarded

• December brochure revision/ New administration

• February 2010 210,000 Brochures shipped to Cal Fresh 
outreach partners
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CalFresh is a Health and 
Nutrition Program

• Low-income Californians are 
at greater risk for obesity, 

type 2 diabetes and certain 
types of cancer. 

• CalFresh can help 
ensure access to 

healthy foods. This 
may lower the risk 
for serious health 

problems.
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CalFresh English-Language 
Brochure
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CalFresh Spanish-Language 
Brochure
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Website

Visit

www.calfresh.ca.gov.  CalFresh—Better 

Food for Better Living.

http://www.calfresh.ca.gov/
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On Line Resources

State

Network website/outreach page:

• http://www.cdph.ca.gov/programs/cpns/Pages/F
oodStampOutreach.aspx

California Department of Social Services
• http://www.dss.cahwnet.gov/foodstamps/

• http://www.calfresh.ca.gov/

California Food Policy Advocates

• http://cfpa.net

http://www.cdph.ca.gov/programs/cpns/Pages/FoodStampOutreachResource.aspx
http://www.cdph.ca.gov/programs/cpns/Pages/FoodStampOutreach.aspx
http://www.cdph.ca.gov/programs/cpns/Pages/FoodStampOutreach.aspx
http://www.dss.cahwnet.gov/foodstamps/
http://www.calfresh.ca.gov/
http://www.calfresh.ca.gov/
http://cfpa.net/
http://cfpa.net/
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On Line Resources

Federal

USDA SNAP/outreach website:

• http://www.fns.usda.gov/snap/outreach/default.htm

Food Research and Action Center

• http://frac.org/

USDA Farm Bill

• http://www.usda.gov/wps/portal/usda/farmbill2008?navid

=FARMBILL2008

http://www.fns.usda.gov/snap/outreach/default.htm
http://www.fns.usda.gov/snap/outreach/default.htm
http://frac.org/
http://www.usda.gov/wps/portal/usda/farmbill2008?navid=FARMBILL2008
http://www.usda.gov/wps/portal/usda/farmbill2008?navid=FARMBILL2008
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On Line Resources

Prime Contractors

• http://www.cafoodbanks.org/

• http://www.cvhnclinics.org/

• http://www.catholiccharitiesca.org/

• http://www.csuchico.edu/rfdn/

• http://www.clinicasierravista.org/

• http://www.ufwfoundation.org/

• https://211sandiego.communityos.org/cms/

http://www.cafoodbanks.org/
http://www.cvhnclinics.org/
http://www.cvhnclinics.org/
http://www.catholiccharitiesca.org/
http://www.catholiccharitiesca.org/
http://www.csuchico.edu/rfdn/
http://www.csuchico.edu/rfdn/
http://www.clinicasierravista.org/
http://www.clinicasierravista.org/
http://www.ufwfoundation.org/
http://www.ufwfoundation.org/
https://211sandiego.communityos.org/cms/
https://211sandiego.communityos.org/cms/
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Thank You!


